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"Proin at eros non eros adipiscing mollis. “But tf;ose_who drink the water | give will never ,_be thirsty
gain. It becomes a fresh, BUBBLING spring
Donec semper turpis sed diam. Sed v within them, giving them eternal LIFE.” - John 4:14
consequat ligula nec tortor. Integer eget
sem. Ut vitae enim eu est vehicula gravida.
Morbi ipsum ipsum, porta nec, tempor
Id, auctor vitae, purus. Pellentesque
neque. Nulla luctus erat vitae libero.
Integer nec enim. Phasellus aliquam
enim et tortor. Quisque aliquet, quam
elementum condimentum feugiat, tellus
odio consectetuer wisi, vel nonummy
sem neque in elit. Curabitur eleifend wisi
laculis ipsum. Pellentesque habitant morbi
tristique senectus et netus et malesuada
fames ac turpis egestas."— Aaron
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FROM THE DIRECTOR

Nothing could have prepared us for what this year
would hold. Everything we have considered normal
has been turned upside-down. But we know God’s
plan for us is better than anything we could come
up with on our own.

As God refined our hearts and softened them to
conform to his will, we have seen Him work in ways
we cannot explain. What should have been a time
of sorrow has been a time of overflowing joy in the
midst of tears. By His grace, we have shared the
truth of God's word with those who are walking
through fires of their own.

New ways of ministering to our community have
allowed us to reach more hurting hearts than ever

Monthly Support:

Individuals: . O
18.4% Fundraisers:
61.2%9
Businesses:
6.49%0
Churches: FUNDING
9% SOURCES

GET INVOLVED!

Individuals:

- Prayer - the foundational need of a successful ministry
- Liaison - be our contact person in your church family

- Financial - Become a monthly partner, give a one-time gift
or give a gift in memory or honor of a loved one or friend

- Volunteer - Become a client advocate or help us out by

before. Men and women who needed material
assistance or wise counsel did not go without -
even when it looked like we might have to close
our doors. Join with us in praising God for his
sovereignty and love!

In His Service,

Mary

Mary Martin, Executive Director

FINANCES

Fiscal year January 1, 2025 - December 31, 2026
Total Income: $72,410
Total Expenses: $71,016

answering the phone, or a million other jobs - we need

everyonel!

Churches and Groups:

- Group projects - Make baby blankets; offer assistance with our fundraisers; donate new toys at Christmas

for clients’ children; donate lotion or shower gel for Christmas gifts for our clients

- Host a baby shower to help stock the shelves with baby items

- Invite a speaker to your women's group or meeting

SERVICES

Client Services, all free of charge:
- Pregnhancy testing

- Ultrasound confirmation of pregnancy

- Education on options beyond abortion

- Community referrals

. Client education in regard to sexual E;?gl?r'l!:fs
integrity and STD's
o , CLIENT QUOTE
- Volunteer peer counseling ABOUT LIFE!
- Baby Bucks incentive program —ALIAS

- Post-abortion recovery program

Community Services:
- Sexual integrity and pro-life educational programs

- Speakers for women's groups and special events

- Post-abortion recovery program

LOOKING AHEAD

- New location to open in March

- Ultrasound and STl testing
at satellite locations

- Abstinence Education
in all county schools

- Refurnish East Bolton
waiting room

CLIENT STATISTICS

- Number of Clients: 192
- Client Visits: 537

- Pregnancy Tests: 79

- Positive Results: 49

Three abortion-vulnerable clients
gave life to healthy babies!
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